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“China Arts and Entertainment Group” is a modern comprehensive national art 
performance group launched, operated and managed by China Arts and Entertainment 
Group Development Co., Ltd. under China Arts and Entertainment Group, which is 
the first artistic performance line that is officially registered at the State 
Administration for Industry and Commerce and enjoys a high reputation in the 
industry. As the direct theater of “China Arts and Entertainment Group”, Banlam 
Grand Theater is the largest and most modern opera art theater in Fujian Province. 
Since the joining of China Arts and Entertainment Group, Banlam Grand Theater not 
only becomes a new landmark of the public cultural performance facilities in Xiamen, 
but also makes up the gap of cultural facilities in the eastern part of the island, and 
drives the formation and development of Xiamen “Eastern Cultural Circle”. It has 
become an important platform for Xiamen to upgrade its urban cultural influence as 
well as the large cultural art center in the southeastern coast and an international 
cultural exchange platform. Therefore, the cultural industry in Xiamen also advances 
rapidly. Throughout the national performance market, compared with other direct 
operating theaters of China Arts, Banlam Grand Theater has many inadequacies in 
addition to objective factors. In addition to Banlam Grand Theater, the local theaters 
in Xiamen also face the stalled development bottleneck. This paper tries to collect 
data by conducting questionnaire over the ticket holders in Guangzhou Opera House, 
Shandong Grand Theater and Banlam Grand Theater under the administration of 
China Arts and Entertainment Group, combines with the sales data of Banlam Grand 
Theater from November 2013 to November 2014, adopts the “descriptive statistics” 
and “chi-square test” to make detailed analysis, comparison, sorting of the obtained 
data, and thus explores the new development model of theaters in Xiamen. 
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